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MEETING ANALYSIS

ASTRO 2020 Registration Statistics
TOTAL NUMBER OF REGISTRANTS

Professional 4,303

Exhibitors 1,134

Total 5,437

Administrator   1%

Biologist   1%

Clinical Oncologist    2%

Medical Dosimetrist    1%
Medical Oncologist     1%

Nurse/Nurse Practitioner   1%

Other    3%

Other Physician/
Healthcare Professional*  1%

 
Radiation Therapist/Technologist    1%

Resident/Fellow    17%

Student 11%

Radiation Oncologist   52%

Registration by Occupation

Medical Physicist    8%

*(Dentist, Nuclear Medicine Physician, Physician Assistant, Pulmonologist, Surgical Oncologist, Urologist, Veterinarian)

Registration by Primary Employer

Government/Public Sector    9%

Academic/University System  67%

Private Practice/  
Community Based System    18%

Independent Contractor/Locum Tenens   1%

Industry 3%

Other  2%
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United States Attendance

34%
                    Northeast  
Region

Midwest Region19%
                    

Southeast 
Region

Southwest Region

West  
Region

19%
                    20%                    

8%
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East Asia and Pacific 460 37%
Europe and Central Asia 364 30%
Latin America and Caribbean 101 8%
Middle East and North Africa 34 3%
North America 243 20%
South Asia 21 1%
Sub-Saharan Africa 4 1%

Percentage from 
World RegionWorld Region                                                  Count

International Attendance

Total International 
Attendance: 

1,227

Top Countries 
Represented

1. Canada
2. Japan
3. China

MEETING ANALYSIS
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Attendee Buying Influence

of attendees describe their role in purchasing as being the final 
decision maker, specifying suppliers or recommending purchases. 63% 

65% 

of attendees plan to try a product or recommend or 
purchase capital equipment as a result of visiting the 
Exhibit Hall.

MEETING ANALYSIS

Attendee Downloads

Total Attendee Downloads
16,436

16,436
Average Attendee Downloads
4

Booth Visits

Average Number of Booth 
Visits per Attendee 

10

Total Booth Visits
38,901

Average Number of Leads by Booth Level
700

600

500

400

300

200

100

0
LEVEL 1 CUSTOMLEVEL 2 LEVEL 3 LEVEL 4 LEVEL 5 LEVEL 6

132 154 171 188
268 295

602
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Attendee Time on Platform

Total Attendee Time on Platform
265,964 hours

Average Attendee Time on Platform
70 hours

Attendee and Exhibitor Cumulative Logins 
to the Virtual Platform
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THURSDAY
(Oct. 22)

THURSDAY
(Oct. 29)

TO MONDAY
(Nov. 30)

FRIDAY
(Oct. 23)

SATURDAY
(Oct. 24)

SUNDAY
(Oct. 25)

MONDAY
(Oct. 26)

TUESDAY
(Oct. 27)

WEDNESDAY
 (Oct. 28)

460
47%

518
53%

724
40%

1066
60%

2176
73%

802
27%

844
23%

2831
77%

3365
79%

915
21%

3544
79%

940
21%

3643
79%

956
21%

3793
80%

961
20%

 264

 548

 78

 1110

 42

 665

 71

 534

 25

 179

 25

 99

 5

 150

Attendees
Exhibit Hall Reps


